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Reaching Your Goals Through Innovation

This book explores the concept of spotting good ideas, linking them to the business
context and making them work. In doing so you will be reaching, achieving and even
exceeding your goals. Key objectives are: to use objectives and goals to help you set
direction and monitor outcomes for you and your team; review the organisational context
for innovation and how to make things happen; understand the characteristics of
successful innovators and your role in championing opportunities for innovation

66,50 €
62,15 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780080465272
Medium: Buch
ISBN: 978-0-08-046527-2
Verlag: Taylor & Francis Ltd (Sales)
Erscheinungstermin: 13.02.2007
Sprache(n): Englisch
Auflage: 1. Auflage 2007
Serie: Management Extra
Produktform: Kartoniert
Gewicht: 458 g
Seiten: 118
Format (B x H): 212 x 285 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

24.07.2024 | 16:28 Uhr

mailto:kundenservice@fachmedien.de

