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Imagined Audiences
How Journalists Perceive and Pursue the Public

Many believe the solution to ongoing crises in the news industry--including profound
financial instability and public distrust--is for journalists to improve their relationship with
their audiences. This raises important questions: How do journalists conceptualize their
audiences in the first place? What is the connection between what journalists think about
their audiences and what they do to reach them? Perhaps most importantly, how aligned
are these "imagined" audiences with the real ones? Imagined Audiences draws on
ethnographic case studies of three news organizations to reveal how journalists'
assumptions about their audiences shape their approaches to their audiences. Jacob L.
Nelson examines the role that audiences have traditionally played in journalism, how that
role has changed, and what those changes mean for both the profession and the public.
He concludes by drawing on audience studies research to compare journalism's
"imagined" audiences with actual observations of news audience behavior. The result is a
comprehensive study of both news production and reception at a moment when the
relationship between the two has grown more important than ever before.

39,50 €
36,92 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780197542606
Medium: Buch
ISBN: 978-0-19-754260-6
Verlag: Sinauer Associates Is an
Imprint of Oxford University Press
Erscheinungstermin: 01.03.2021
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2021
Serie: Journalism and Political
Communication Unbound
Produktform: Kartoniert
Gewicht: 338 g
Seiten: 232
Format (B x H): 154 x 233 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

03.08.2024 | 10:19 Uhr

mailto:kundenservice@fachmedien.de

