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AMER MULTINATIONALS IN EUROPE

Some of the key questions in employment relations, comparative business, and
globalization revolve around the extent to which businesses embody a national business
system, and what happens when these employment models are exported to other
national settings. By exploring the variety of ways in which US multinationals deal with
these issues, and their reception, when operating in Europe, Phil Almond, Anthony
Ferner, and their contributors examine the interaction between globalization and national
'Varieties of Capitalism'. Using the findings of a four-year international exploration of the
management of employment relations in US multinationals in the UK, Germany, Ireland,
and Spain, this book examines what is distinctively 'American' about these companies,
and how this notion is exported. The process is shown to be one that is not a technical
managerial one, but one that is highly political, and 'negotiated', in which groups and
individuals at different levels within the company try to influence the terms of transfer.
These questions are not only of theoretical importance, but also of practical significance
in terms of the transfer of management knowledge and 'best practice'. The book will be of
interest to academics, researchers, and advanced students of HRM, International
Business, and Organization Studies, as well as HR practitioners concerned with US
multinationals operating in Europe.

Some of the key questions in employment relations, comparative business, and
globalization revolve around the extent to which businesses embody a national business
system, and what happens when these employment models are exported to other
national settings. By exploring the variety of ways in which US multinationals deal with
these issues, and their reception, when operating in Europe, Phil Almond, Anthony
Ferner, and their contributors examine the interaction between globalization and national
'Varieties of Capitalism'. Using the findings of a four-year international exploration of the
management of employment relations in US multinationals in the UK, Germany, Ireland,
and Spain, this book examines what is distinctively 'American' about these companies,
and how this notion is exported. The process is shown to be one that is not a technical
managerial one, but one that is highly political, and 'negotiated', in which groups and
individuals at different levels within the company try to influence the terms of transfer.
These questions are not only of theoretical importance, but also of practical significance
in terms of the transfer of management knowledge and 'best practice'. The book will be of
interest to academics, researchers, and advanced students of HRM, International
Business, and Organization Studies, as well as HR practitioners concerned with US
multinationals operating in Europe.

140,26 €
131,09 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780199274635
Medium: Buch
ISBN: 978-0-19-927463-5
Verlag: OXFORD UNIV PR
Erscheinungstermin: 20.07.2006
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2006
Produktform: Gebunden
Gewicht: 695 g
Seiten: 366
Format (B x H): 160 x 240 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

18.07.2024 | 09:40 Uhr

mailto:kundenservice@fachmedien.de

