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Labeling products with emphasis on origin has been a long tradition in the realm of trade Livelihoods
to convey the quality of the product. With entry into the WTO, India which has a long
tradition of origin labeling across various agricultural, crafts and textile products, brought Hoildy on Gecgraphlcal

Indications from India

in a legal framework to legally recognize Geographical Indications (Gls) in accordance
with the TRIPS agreement. This book, through select case studies of textiles and crafts in

South India, looks at the registration and use of Gls within the legal framework. The book N.Lalitha
explores the process of registration of Gl, involvement of stakeholders in the valorization Soumya Vinayan
of the reputation and the challenges in governance for institutionalizing and implementing

the legal framework to improve the livelihoods of the producers of such products. The SHERER

book highlights the need for collective action among the stakeholders along the value
chain to realize the economic gains from such use of Gl (with the emphasis on the
inextricable link between geography and quality) and resultant outcomes such as 52,50 €
improved livelihoods for producers and authentic products for the consumers who are 49,07 € (zzgl. MwSt.)
willing to pay a higher price for quality and authenticity.
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