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The Future of Journalism

The future of journalism is hotly contested and highly uncertain reflecting developments
in media technologies, shifting business strategies for online news, changing media
organisational and regulatory structures, the fragmentation of audiences and a growing
public concern about some aspects of tabloid journalism practices and reporting, as well
as broader political, sociological and cultural changes. These developments have
combined to impoverish the flow of existing revenues available to fund journalism, impact
radically on traditional journalism professional practices, while simultaneously generating
an increasingly frenzied search for sustainable and equivalent funding – and from a wide
range of sources - to nurture and deliver quality journalism in the future. This book brings
together journalists and distinguished academic specialists from around the globe to
present the findings from their research and to discuss the future of journalism, the
shifting quality of its products, its wide ranging sources of finance, as well as the
economic and democratic consequences of the significant changes confronting
Journalism. The Future of Journalism details the challenges facing the press in
contemporary societies and provides essential reading for everyone interested in the role
of journalism in shaping and sustaining literate, civil and democratic societies. This book
consists of special issues from Journalism Studies and Journalism Practice.
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