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Strategy in Emerging Markets
Telecommunications Establishments in Europe

Markets which have been previously out-of-reach for companies other than monopolies
or other protected firms, are increasingly being opened up to new entrants. Greater
competitive pressure implies that more sophisticated business strategies must be
formulated by all companies cooperating in emerging markets. This book focuses on
strategy in emerging telecommunications markets in a liberalized Europe, particularly in
the UK and Sweden. The book provides: * a literature review and applications of strategy
concepts and key correlations * applications of a market establishment model and the
strategic states model * a description of competition amongst telecom operators in the UK
and Sweden * detailed case-studies of strategies of telecom operators in Europe * the
identification of patterns and processes valid for emerging markets in general. Whilst the
industry focus in the book is telecommunications, the framework and the models explored
and developed provide guides to strategy formulation irrespective of the market under
consideration. Strategy in Emerging Markets will make valuable reading for strategy
researchers, students and for corporate strategists. It will be of particular interest to
those wishing to plot recent developments in the telecommunications industry.

67,50 €
63,08 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780415868266
Medium: Buch
ISBN: 978-0-415-86826-6
Verlag: Taylor & Francis
Erscheinungstermin: 25.10.2013
Sprache(n): Englisch
Auflage: 1. Auflage 2013
Serie: Routledge Studies in Global
Competition
Produktform: Kartoniert
Gewicht: 395 g
Seiten: 278
Format (B x H): 156 x 234 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

23.07.2024 | 12:31 Uhr

mailto:kundenservice@fachmedien.de

