Roy

Multicriteria Methodology for Decision Aiding

axiomatic results should be at the heart of such a science. Through them, we should be
able to enlighten and scientifically assist decision-making processes especially by: -
making that wh ich is objective stand out more c1early from that which is less objective; -
separating robust from fragile conc1usions; - dissipating certain forms of
misunderstanding in communication; - avoiding the pitfall of illusory reasoning; -
emphasizing, once they are understood, incontrovertible results. The difficulties |
encountered at the begining of my career as an operations researcher, and later as a
consultant, made me realize that there were some limitations on objectivity in decision-
aiding. In my opinion, five major aspects must be taken into consideration: 1) The
borderline (or frontier) between what is and what is not feasible is often fuzzy. Moreover,
this borderline is frequently modified in light of what is found from the study itself. 2) In
many real-world problems, the "decision maker D" does not really exist as a person truly
able to make adecision. Usually, several people (actors or stakeholders) take part in the
decision process, and it is important not to confuse the one who ratifies adecision with
the so-called decision maker in the decision ai ding process. This decision maker is in
fact the person or the set of persons for whom or in the name of whom decision aiding
effort is provided.

HONCONYEX OPTIMIZATION AND ITS APPLICATIONS

213,99 €
199,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9780792341666
Medium: Buch

ISBN: 978-0-7923-4166-6

Verlag: Springer US
Erscheinungstermin: 31.08.1996
Sprache(n): Englisch

Auflage: 1996

Serie: Nonconvex Optimization and Its
Applications

Produktform: Gebunden
Gewicht: 1370 g

Seiten: 293

Format (B x H): 160 x 241 mm

:ss fachmedien.de

©®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Fachmedien Otto Schmidt

NeumannstrafRe 10, 40235 Duisseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

28.07.2024 | 16:20 Uhr

) .l:l-'-



mailto:kundenservice@fachmedien.de

