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Pragmatics and Natural Language Understanding Pragmatics and

Natural Language
This book differs from other introductions to pragmatics in approaching the problems of U nderstanding
interpreting language use in terms of interpersonal modelling of beliefs and intentions. It
is intended to make issues involved in language understanding, such as speech, text,
and discourse, accessible to the widest group possible -- not just specialists in linguistics
or communication theorists -- but all scholars and researchers whose enterprises depend
on having a useful model of how communicative agents understand utterances and
expect their own utterances to be understood. Based on feedback from readers over the

past seven years, explanations in every chapter have been improved and updated in this

thoroughly revised version of the original text published in 1989. The most extensive

revisions concern the relevance of technical notions of mutual and normal belief, and the

futility of using the notion 'null context' to describe meaning. In addition, the discussion of

implicature now includes an extended explication of "Grice's Cooperative Principle" which

attempts to put it in the context of his theory of meaning and rationality, and to preclude

misinterpretations which it has suffered over the past 20 years. The revised chapter 52,50 €
exploits the notion of normal belief to improve the account of conversational implicature. 49,07 € (zzgl. MwSt.)

Second Edition

Georgia M. Green

Lieferfrist: bis zu 10 Tage

ArtikeInummer: 9780805821666
Medium: Buch

ISBN: 978-0-8058-2166-6

Verlag: Taylor & Francis Ltd (Sales)
Erscheinungstermin: 01.08.1996
Sprache(n): Englisch

Auflage: 2. Auflage 1996

Serie: Tutorial Essays in Cognitive
Science Series

Produktform: Kartoniert
Gewicht: 336 g

Seiten: 200

Format (B x H): 158 x 233 mm

01.08.2024 | 06:23 Uhr

o }_

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Fachmedien Otto Schmidt
NeumannstrafRe 10, 40235 Duisseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)



mailto:kundenservice@fachmedien.de

