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Market and Technical Knowledge Integration in R&D
Intensive Companies

Market and Technical Knowledge Integration in R&D Intensive Companies explores the
integration of market and technical knowledge within R&D intensive companies. Starting
with industry classifications and a discussion on the significance of R&D activities, the
book looks at the role of these companies in today’s economy, as well as knowledge
definitions and typologies. It focuses on such measures of effectiveness as
innovativeness and business performance and discusses organisational innovativeness
and business performance metrics. The crux of the book’s theoretical premise is the
importance of integrating market and technical knowledge within organisations. Drawing
from the resource-based view and the knowledge-based view of organisations, this
premise stresses the need for knowledge integration. After an analysis of the literature
on R&D, the book presents qualitative evidence from interviews of R&D professionals
who elucidate knowledge integration methods. The book provides theoretical as well as
practical insight on market and technical knowledge integration. Presenting a new
approach to understanding how R&D intensive companies operate, the book gives
researchers and practitioners practical advice on improving market and technical
knowledge integration. It explains the critical role of efficient market and technical
knowledge integration in innovation. It also examines how knowledge management
contributes to superior business performance of R&D intensive companies.
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