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Medicare Politics

Exploring the Roles of Media Coverage, Political Information, and Political Participation

Medicare Politics examines how media coverage, political information, and political

participation affect Medicare policy choices. This book is an excellent reference for

political science literature concerning the impact of media, the roles of political

information with respect to public opinion, and political participation. Each chapter

provides analysis that expands political science and health services research by testing

political science questions in a way that further our understanding of a significant health

policy program affected by the political process: Medicare. The introduction ties the

chapters together and discusses the importance of understanding Medicare politics as

the impending retirement of the baby boom generation forces policymakers to grapple

with how Medicare will support future generations. The first chapter shows how Medicare

coverage varied throughout the 1995 debates concerning Medicare reform and links

coverage with public opinion about policymakers. The second chapter demonstrates how 2550 €
knowledge of the Medicare program affected the public's support for Medicare reform 23 é3 € (zzg). MwSt.)
options in 1995. The final chapter examines the impact of the political participation and ’ ’ '
mobilization of Medicare beneficiaries in recent presidential elections. Medicare Politics Lieferfrist: bis zu 10 Tage
ends with a discussion of implications for future Medicare reform debates.
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