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Cultural Intermediaries Connecting Communities

Based on a four-year research project which highlights the important role of community
organisations as intermediaries between community and culture, this book analyses the
role played by cultural intermediaries who seek to mitigate the worst effects of social
exclusion through engaging communities with different forms of cultural consumption and
production. The authors challenge policymakers who see cultural intermediation as an
inexpensive fix to social problems and explore the difficulty for intermediaries to rapidly
adapt their activity to the changing public-sector landscape and offer alternative
frameworks for future practice.

fachmedien.de

WISSEN. EINFACH. FINDEN

51,50 €
48,13 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781447345015
Medium: Buch

ISBN: 978-1-4473-4501-5
Verlag: Policy Press
Erscheinungstermin: 12.06.2019
Sprache(n): Englisch

Auflage: 1. Auflage 2019
Produktform: Kartoniert
Gewicht: 392 g

Seiten: 252

Format (B x H): 156 x 234 mm

02.08.2024 | 09:19 Uhr

:e5% fachmedien.de

©9®®°® WISSEN. EINFACH. FINDEN.

Kundenservice Fachmedien Otto Schmidt
NeumannstrafRe 10, 40235 Duisseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)



mailto:kundenservice@fachmedien.de

