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Marketing has experienced unprecedented changes. Globalization, digital revolution,
transparency, and growing pressure concerning the role of business in society are
affecting marketing functions. Simultaneously, these changes are forcing both academics
and professionals to reinvent and reposition themselves, calling for a deep discussion
about what and how universities should teach to face present and future market
demands and requirements. Evaluating the Gaps and Intersections Between Marketing
Education and the Marketing Profession provides emerging perspectives on the role of
marketing and marketing education in increasingly complex and demanding social and
economic landscapes. Featuring coverage on a broad range of topics such as business
schools, marketing curricula, and professional development, this publication is ideally
designed for researchers, business students, marketers, managers, academicians, and
employers seeking current research on market expectations and students’ future roles
within this discipline.

208,00 €
194,39 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781522562955
Medium: Buch
ISBN: 978-1-5225-6295-5
Verlag: Business Science Reference
Erscheinungstermin: 03.08.2018
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2018
Produktform: Gebunden
Gewicht: 729 g
Seiten: 190
Format (B x H): 183 x 260 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

23.07.2024 | 01:22 Uhr

mailto:kundenservice@fachmedien.de

