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The Arab region has been and continues to be a focus of the world for its economic,
political, and social importance. However, reality indicates that the performance of many
Arab states in terms of education, literacy, health, employment, and welfare generally fall
behind many countries of other regions. Strategic Thinking, Planning, and Management
Practice in the Arab World is an essential reference source that investigates the status of
current strategic practice in the Arab world as well as the need to promote awareness of
effective development strategies. Featuring research on topics such as social justice,
practical entrepreneurship, and crisis management, this book is ideally designed for high-
caliber strategists, academic scholars, and postgraduate research students.
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