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Handbook of Research on Human Capital and People
Management in the Tourism Industry

The tourism industry is an industry of people and is directly dependent on the
performance of activities, skills, professionalism, quality, and competitiveness.
Approaching the perspective of people management stresses the need to humanize
companies, making empowerment and commitment easier. These are key to setting
"talents" and, more importantly, to encouraging these individuals to put their creative
capacities to the service of the companies for which they work. Only by being
collaborative internally does business gain competitive capacity in the global
marketplace. This aspect is crucial in tourism in the face of strong and growing
competition in the sector. Human Capital and People Management in the Tourism
Industry is a crucial reference source that reveals groundbreaking human resource
policies for tourism destinations, revolutionary human capital managerial business
approaches in tourism, innovative tourism training perspectives, and new tourism
qualification prospects. Featuring research on topics such as intellectual capital, human
resource management, and financial performance, this book is ideally designed for
business managers, entrepreneurs, human resource officers, industry professionals,
academicians, students, and researchers.

341,70 €
319,35 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781799843184
Medium: Buch
ISBN: 978-1-7998-4318-4
Verlag: Business Science Reference
Erscheinungstermin: 21.09.2020
Sprache(n): Englisch
Auflage: Erscheinungsjahr 2020
Produktform: Gebunden
Gewicht: 1517 g
Seiten: 472
Format (B x H): 221 x 286 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

04.08.2024 | 07:13 Uhr

mailto:kundenservice@fachmedien.de

