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What Business Should I Start?

Millions of people want to start their own business but don't know what business to start.
What Business Should I Start? offers readers seven steps to identifying the right
business for them, from determining one's entrepreneurial type with the "What is your e-
Type?" self-test to exploring the wide range of business options with 23 in-depth
analyses and over 400 at-a-glance ideas. The book is packed with worksheets,
resources, and insights from the author's rich experience in this field. The style is
engaging, upbeat and offers inspiration as well as a step-by-step plan to help would-be
entrepreneurs find the business of their dreams. Praise for the US edition from readers:
"This book is full of information that is helpful in learning about or selecting a business to
start. It is broken into seven steps that help readers learn about themselves, their ideas,
and a variety of small businesses that may fit with their aspirations. I found the "popular
business categories" and "popular individual businesses" sections to be full of interesting
and useful information including details and statistics about the business, references to
places to find more information and ideas to help you in starting that type of business.
There is also a section on franchises that I found interesting. I'd recommend this book to
someone who is looking to start a business but needs help in sorting out their strengths
and areas of interest, and to someone who is looking for a great resource of information
on about different types of small businesses." "I am a retired executive quite mentally
alert and keen on doing something useful with the rest of my life. This book is excessively
stimulating in pointing out business opportunities, which initially I had not considered. It is
probably the book that provides the most in-depth review on the topic. I enjoyed in
particular the part that matches your entrepreneurial type with the field of opportunities.
This analysis is to my knowledge quite unique and was very useful to me. The info about
franchising and franchises is so clearly presented that it denotes on the part of the
author a clear, concise intellect. Real life data is most useful and complements a book
that is essential to making an informed decision. A must buy."
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