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Making Sense of Management
A Critical Introduction

The first edition of Making Sense of Management set out to provide a fresh perspective
on management that was both broad and critical, exploring how the disruptive and
constructive potential of critical theory can be realized in organizations. Along the way, it
has proven to be a landmark contribution to critical management studies. As well as
setting the agenda for current research, this revised edition has been written to appeal to
a broader readership and open up critical theory for the general management student.
New sections on HRM, brands, identity, ethics and leadership have been fully developed
alongside the rest of the text to reflect the current state of play in critical management
studies. The second edition of Making Sense of Management will be of interest to
students and researchers in critical management studies and students on general
management courses with a critical perspective. 190,50 €
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