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Multilevel Analysis
An Introduction to Basic and Advanced Multilevel Modeling

The Second Edition of this classic text introduces the main methods, techniques and
issues involved in carrying out multilevel modeling and analysis. Snijders and Bosker's
book is an applied, authoritative and accessible introduction to the topic, providing
readers with a clear conceptual and practical understanding of all the main issues
involved in designing multilevel studies and conducting multilevel analysis. This book
provides step-by-step coverage of: • multilevel theories • ecological fallacies • the
hierarchical linear model • testing and model specification • heteroscedasticity • study
designs • longitudinal data • multivariate multilevel models • discrete dependent variables
There are also new chapters on: • missing data • multilevel modeling and survey weights
• Bayesian and MCMC estimation and latent-class models. This book has been
comprehensively revised and updated since the last edition, and now discusses modeling
using HLM, MLwiN, SAS, Stata including GLLAMM, R, SPSS, Mplus, WinBugs, Latent
Gold, and SuperMix. This is a must-have text for any student, teacher or researcher with
an interest in conducting or understanding multilevel analysis. Tom A.B. Snijders is
Professor of Statistics in the Social Sciences at the University of Oxford and Professor of
Statistics and Methodology at the University of Groningen. Roel J. Bosker is Professor of
Education and Director of GION, Groningen Institute for Educational Research, at the
University of Groningen.

218,50 €
204,21 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9781849202008
Medium: Buch
ISBN: 978-1-84920-200-8
Verlag: Shanaya Wagh
Erscheinungstermin: 06.12.2011
Sprache(n): Englisch
Auflage: 2. Auflage 2011
Produktform: Gebunden
Gewicht: 760 g
Seiten: 368
Format (B x H): 174 x 249 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

08.08.2024 | 12:14 Uhr

mailto:kundenservice@fachmedien.de

