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Frederick Douglass, a Psychobiography
Rethinking Subjectivity in the Western Experiment of Democracy

In the extreme context of the American slavocracy, how do we account for the robust
subjectivity and agency of Frederick Douglass? In an environment of extremity, where
most contemporary psychological theory suggests the human spirit would be vanquished,
how did Frederick Douglass emerge to become one of the most prolific thinkers of the
19th century? To address this question, this book engages in a psychoanalytic
examination of all four of Frederick Douglass’ autobiographies. Danjuma Gibson
examines when, how, and why Douglass tells his story in the manner he does, how his
story shifts and takes shape with each successive autobiography, and the resulting
psychodynamic, pastoral, and practical theological implications.

In the extreme context of the American slavocracy, how do we account for the robust
subjectivity and agency of Frederick Douglass? In an environment of extremity, where
most contemporary psychological theory suggests the human spirit would be vanquished,
how did Frederick Douglass emerge to become one of the most prolific thinkers of the
19th century? To address this question, this book engages in a psychoanalytic
examination of all four of Frederick Douglass’ autobiographies. Danjuma Gibson
examines when, how, and why Douglass tells his story in the manner he does, how his
story shifts and takes shape with each successive autobiography, and the resulting
psychodynamic, pastoral, and practical theological implications.

42,79 €
39,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783030091767
Medium: Buch
ISBN: 978-3-030-09176-7
Verlag: Springer International
Publishing
Erscheinungstermin: 26.01.2019
Sprache(n): Englisch
Auflage: Softcover Nachdruck of the
original 1. Auflage 2018
Serie: Black Religion/Womanist
Thought/Social Justice
Produktform: Kartoniert
Gewicht: 266 g
Seiten: 192
Format (B x H): 148 x 210 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

20.07.2024 | 01:19 Uhr

mailto:kundenservice@fachmedien.de

