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Perceived Privacy in Location-Based Mobile System

This work aims at understanding behavior around location information, including why
users share such information, why they protect the data, and what kind of other factors
influence the decision to behave in a certain way. This book explores privacy in the
context of location data, and answers questions such as what are the privacy related
behaviors in this context, and what are the factors influencing such behaviors. The book
gives an overview to what privacy means for users in terms of understandings, attitudes
and valuations. This book discusses reasons for why research around this topic is
challenging, and presents various methods for diving into the topic through empirical
studies. The work is relevant for professionals, researchers, and users of technology.

This work aims at understanding behavior around location information, including why
users share such information, why they protect the data, and what kind of other factors
influence the decision to behave in a certain way. This book explores privacy in the
context of location data, and answers questions such as what are the privacy related
behaviors in this context, and what are the factors influencing such behaviors. The book
gives an overview to what privacy means for users in terms of understandings, attitudes
and valuations. This book discusses reasons for why research around this topic is
challenging, and presents various methods for diving into the topic through empirical
studies. The work is relevant for professionals, researchers, and users of technology. -
Presents an in-depth overview of perceived privacy in the context of location-based
services - Extends beyond hypothetical assessment of behavior by analyzing user
behavior in long field studies - Includes qualitative interviews, field studies, and data
collected using different types of location-based application

53,49 €
49,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783030341732
Medium: Buch
ISBN: 978-3-030-34173-2
Verlag: Springer International
Publishing
Erscheinungstermin: 19.12.2020
Sprache(n): Englisch
Auflage: 1. Auflage 2020
Serie: T-Labs Series in
Telecommunication Services
Produktform: Kartoniert
Gewicht: 312 g
Seiten: 185
Format (B x H): 155 x 235 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

07.08.2024 | 03:42 Uhr

mailto:kundenservice@fachmedien.de

