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This book demonstrates how principles of a Humanistic Management paradigm are
practiced in a variety of industries and regions by businesses of different ownership
structures and sizes. What unites these businesses is their commitment to the three
stepped approach of Humanistic Management, which is grounded in unconditional
respect for the dignity of life, the integration of ethics in management decisions, and
active engagement with stakeholders. These businesses are not labeled social
enterprises, but operate within the mainstream of competitive markets. However, they do
have a deep sense of responsibility towards the communities in which they operate and
act accordingly, knowing that sustaining business success over time depends on a value
proposition to society at large. The cases featured in this book serve to clarify that
businesses can thrive not despite but because they are upholding principles of
Humanistic Management. It will be valuable reading for academics working in the field of
business ethics, sustainability and corporate social responsibility.
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