
Johnston / Grieser

Aesthetics of Religion
A Connective Concept

This volume is the first English language presentation of the innovative approaches
developed in the aesthetics of religion. The chapters present diverse material and
detailed analysis on descriptive, methodological and theoretical concepts that together
explore the potential of an aesthetic approach for investigating religion as a sensory and
mediated practice. In dialogue with, yet different from, other major movements in the field
(material culture, anthropology of the senses, for instance), it is the specific intent of this
approach to create a framework for understanding the interplay between sensory,
cognitive and socio-cultural aspects of world-construction. The volume demonstrates that
aesthetics, as a theory of sensory knowledge, offers an elaborate repertoire of concepts
that can help to understand religious traditions. These approaches take into account
contemporary developments in scientific theories of perception, neuro-aesthetics and
cultural studies, highlighting the socio-cultural and political context informing how humans
perceive themselves and the world around them. Developing since the 1990s, the
aesthetic approach has responded to debates in the study of religion, in particular
striving to overcome biased categories that confined religion either to texts and abstract
beliefs, or to an indisputable sui generis mode of experience. This volume documents
what has been achieved to date, its significance for the study of religion and for
interdisciplinary scholarship.

129,95 €
121,45 € (zzgl. MwSt.)

sofort versandfertig, Lieferfrist: 1-3
Werktage

Artikelnummer: 9783110458756
Medium: Buch
ISBN: 978-3-11-045875-6
Verlag: De Gruyter
Erscheinungstermin: 18.12.2017
Sprache(n): Englisch
Auflage: 1. Auflage 2017
Serie: Religion and Reason
Produktform: Gebunden
Gewicht: 908 g
Seiten: 492
Format (B x H): 160 x 236 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

25.07.2024 | 21:56 Uhr

mailto:kundenservice@fachmedien.de

