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Sustainability in Innovation and Entrepreneurship
Policies and Practices for a World with Finite Resources

This book provides a richly illustrated study of sustainability, innovation and
entrepreneurship. Specifically, it examines the ways in which governmental policies and
practices modify the social conditions necessary to promote innovation in businesses and
by so doing impact economic development. Exploring topics such as green innovation,
green customer capital, smart cities, green entrepreneurship and environmental
responsibility, this book presents some of the most current research and best practices in
the field. In today’s global economy, strategies, policies and practices that address the
negative effects of human activity on the environment need to be incorporated into the
business framework in order for companies to achieve a sustainable competitive
advantage. Around the world, such changes have already resulted in a broad range of
products, production methods and technical features that ensure environmental
protection. At the same time, the mass media’s communication ofa deteriorating earth
have motivated a growing number of citizens in both developed and developing nations
to modify their consumption habits towards more ecological products. Consequently, an
increasing number of companies are reacting to these changes in business and legal
frameworks and consumer preferences by investing in new forms of green innovation or
“eco-innovation” designed to promote both environmental and corporate sustainability.
For example, Hewlett-Packard eliminated lead from its welding process; Wal-Mart
reduced the emissions of their suppliers; and Cisco, Dell and IBM are investing in smart
grids. This volume showcases pioneering efforts among companies, citizens, and
government agencies that are moving from theory to practice by placing sustainability at
the core of their development strategies.
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