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Advances in Services Innovations

Developing innovative services and launching them successfully in international markets
– these are major challenges for enterprises and national economies which aim to benefit
from the opportunities of the service sector by achieving more growth and employment.
Those enterprises and sites which succeed in creating “a special service experience” by
offering outstanding service solutions and by exc- lent performance in service delivery to
the customer will be successful in compe- tion. Nevertheless, it is exactly the current
discussion about innovation, parti- larly in Germany, which reveals that we do not
primarily suffer from a lack of good ideas but rather that the translation of new findings
and ideas into new s- vices, products and processes must be substantially improved. All
in all, it is obviously very urgent to increase innovative ability and to accel- ate the speed
of innovation. Progress on this path can be accelerated if science and research
increasingly face up to the challenges of how to improve innovative power in the service
sector. In my opinion, service innovations address very d- ferent fields of innovation such
as, for example, linking not only new technologies and services, performance and
process innovations, but also market-related in- vations, for example, for the
establishment of new distribution channels.

Developing innovative services and launching them successfully in international markets
– these are major challenges for enterprises and national economies which aim to benefit
from the opportunities of the service sector by achieving more growth and employment.
Those enterprises and sites which succeed in creating “a special service experience” by
offering outstanding service solutions and by exc- lent performance in service delivery to
the customer will be successful in compe- tion. Nevertheless, it is exactly the current
discussion about innovation, parti- larly in Germany, which reveals that we do not
primarily suffer from a lack of good ideas but rather that the translation of new findings
and ideas into new s- vices, products and processes must be substantially improved. All
in all, it is obviously very urgent to increase innovative ability and to accel- ate the speed
of innovation. Progress on this path can be accelerated if science and research
increasingly face up to the challenges of how to improve innovative power in the service
sector. In my opinion, service innovations address very d- ferent fields of innovation such
as, for example, linking not only new technologies and services, performance and
process innovations, but also market-related in- vations, for example, for the
establishment of new distribution channels.

106,99 €
99,99 € (zzgl. MwSt.)

Lieferfrist: bis zu 10 Tage

Artikelnummer: 9783642067549
Medium: Buch
ISBN: 978-3-642-06754-9
Verlag: Springer
Erscheinungstermin: 14.10.2010
Sprache(n): Englisch
Auflage: Softcover Nachdruck of
hardcover 1. Auflage 2007
Produktform: Kartoniert
Gewicht: 487 g
Seiten: 312
Format (B x H): 155 x 235 mm

Kundenservice Fachmedien Otto Schmidt
Neumannstraße 10, 40235 Düsseldorf | kundenservice@fachmedien.de | 0800 000-1637 (Inland)

19.07.2024 | 01:27 Uhr

mailto:kundenservice@fachmedien.de

