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This book is devoted to go beyond the traditional contests and traditional theoretical
framework to a new combination of domestic, regional, global visions of China’s Opening-
up. It will be regarded as a research agenda based upon China's domestic strategy and
international strategy and is committed to building China's open, scientific and complete
national strategic system. lts main content are: Aiming to realize the great Chinese
national rejuvenation, outline China's strategic thinking of opening to the world, sort out
the strategic course of China's opening up, explore the strategic path of China's opening
up, evaluate the strategic effects of China's opening up, and promote China's strategic
innovations of opening up.
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